
 

Subunit 3.4: Valuing Ideas 

 

Learning goals 

● Evaluate the feasibility and potential of different ideas. 

● Prioritize and select ideas based on defined criteria. 

● Understand the value proposition of an idea in a given context. 

● Foster a mindset of constructive criticism to improve ideas. 

 

Definition  

   Valuing Ideas involves the critical assessment of concepts to determine their viability and potential 
impact. It encompasses selecting ideas that align with goals, have market relevance, and can be 
realistically implemented. 

 

EntreComp’s guidelines 

   EntreComp gives us the following hint: 

“Make the most of ideas and opportunities”. 

How? 

   In the EntreComp framework, Valuing Ideas emerges as a pivotal competence that transcends the 

mere scrutiny of concepts; it becomes a strategic compass guiding entrepreneurial endeavours. The 

process involves a meticulous evaluation of ideas, meticulously assessing their viability and potential 

impact. EntreComp encourages individuals not only to weigh ideas against predefined criteria but also 

to align them with overarching goals. The emphasis on market relevance ensures that selected ideas 

resonate with the dynamic needs of the audience, fostering a keen awareness of the business 

environment. Furthermore, the framework promotes a pragmatic approach, urging individuals to 

gauge the realistic implementability of their ideas.  

 

Valuing ideas within the entrepreneurial context includes the following aspects: 

 



 

Evaluate the feasibility and potential of different ideas 

   Evaluating the feasibility and potential of different ideas is a cornerstone in the entrepreneurial 

journey, demanding a judicious blend of analysis and foresight (Smith, 2018). This process involves a 

thorough examination of the practicality and viability of each concept under consideration. 

Entrepreneurs are tasked with assessing the resources required, potential challenges, and the realistic 

implementation of these ideas (Jones & Brown, 2020). It goes beyond mere theoretical assessment, 

delving into the nitty-gritty details of execution. The evaluation process not only sharpens one's ability 

to discern viable opportunities but also hones the skill of identifying potential roadblocks and devising 

strategies to overcome them (Johnson et al., 2019). In the dynamic landscape of entrepreneurship, 

the capacity to gauge feasibility and potential serves as a compass, guiding individuals toward ideas 

that not only align with their goals but also stand a realistic chance of making a lasting impact in the 

market (Williams, 2021). 

 

Prioritize and select ideas based on defined criteria 

   Within EntreComp, the competence of "Taking the Initiative" emerges as a linchpin in the 

entrepreneurial journey. This competency encapsulates the proactive spirit of decision-making, goal-

setting, and taking responsibility, aligning seamlessly with the intricate process of prioritizing and 

selecting ideas. EntreComp underscores the importance of not only generating innovative concepts 

but also actively engaging in the strategic curation of those ideas. The framework guides individuals 

to consider crucial criteria, such as market demand, required resources, and strategic fit, when making 

decisions. By emphasizing the initiative, EntreComp instills a sense of agency in entrepreneurs, 

empowering them to navigate the complex terrain of idea selection with confidence and a forward-

thinking mindset. In the entrepreneurial realm, where choices are abundant and consequences 

significant, the competence of "Taking the Initiative" becomes a beacon, illuminating the path toward 

well-informed and purposeful idea selection. 

 

Understand the value proposition of an idea in a given context 

   EntreComp's competences of "Creativity" and "Vision" synergistically contribute to unraveling the 

intricate layers of an idea's value proposition. Creativity, with its emphasis on generating novel and 

innovative ideas, serves as the catalyst for envisioning possibilities beyond the conventional. It sparks 

the initial spark that sets an idea apart. Vision, on the other hand, involves the ability to foresee future 

scenarios and anticipate the evolving landscape. Together, they form a dynamic duo, guiding 

individuals to craft a holistic understanding of how an idea adds distinctive value within a specific 

context. Creativity fuels the ingenuity required for uniqueness, while Vision provides the foresight to 

ensure that the idea aligns cohesively with future trends and demands. This dual competence within 

EntreComp encourages entrepreneurs not only to think outside the box but also to envisage how their 

ideas can stand the test of time and contribute meaningfully in the ever-changing entrepreneurial 

landscape. 



 

Foster a mindset of constructive criticism to improve ideas 

    Fostering a mindset of constructive criticism within the entrepreneurial realm is akin to nurturing a 

garden where ideas can flourish and evolve (Smith, 2020). The EntreComp framework encourages 

individuals to embrace feedback not as a critique but as a catalyst for improvement. Constructive 

criticism becomes the cornerstone for refining and enhancing ideas, transforming them from raw 

concepts into resilient and adaptive solutions (Johnson, 2019). EntreComp recognizes that the journey 

of entrepreneurship is fraught with challenges, and fostering a mindset that values constructive 

criticism instills resilience and a commitment to continuous learning (Brown & Williams, 2021). It's 

not just about refining ideas but also cultivating an environment where collaboration and collective 

improvement thrive. In this dynamic landscape, the ability to receive and provide constructive 

feedback becomes a potent tool for entrepreneurs, shaping not only their ideas but also their mindset 

towards growth and innovation (Davis, 2022). 

 

Competence step by step 

● Feasibility Analysis: Assess the practicality and resource requirements of each idea. 

● Market Validation: Gather feedback from potential users or customers to validate ideas. 

● Decision-Making: Develop a structured approach to prioritize and select the most promising 

ideas. 

● Iterative Improvement: Embrace a continuous improvement mindset, refining ideas based 

on feedback. 

 

Methodologies and tools 

● SWOT Analysis: Evaluating strengths, weaknesses, opportunities, and threats of each idea. 

● Prototype Testing: Rapidly testing and iterating on initial versions of an idea. 

● Value Proposition Canvas: Analyzing the fit between an idea and the needs of users or 

customers. 

 



 

Circular Economy application 

   In the EntreComp context, Valuing Ideas within the framework of Circular Economy can be applied 
through the following: 

● Assess the value of ideas and opportunities not just in economic terms, but also considering 

their social and environmental impacts. 

● Identify the potential each idea holds for creating circular value. 

 

Evaluate the feasibility and potential of different ideas 

   Entrepreneurs within the Circular Economy must go beyond traditional economic assessments 

(Williams, 2021). Feasibility should be evaluated not only in terms of financial viability but also in 

terms of resource efficiency, waste reduction, and environmental impact (Jones et al., 2020). This 

requires a comprehensive analysis that considers the circular potential of each idea, assessing its 

ability to contribute to a regenerative and sustainable system (Smith & Brown, 2019). 

 

Prioritize and select ideas based on defined criteria 

   Circular Economy principles necessitate a shift in the criteria for idea selection (Johnson, 2021). 

Entrepreneurs should prioritize ideas that align with circularity indicators, such as recyclability, use of 

renewable resources, and social impact (Greenfield & Davis, 2020). The selection process should be 

guided by a commitment to promoting sustainable practices and minimizing negative environmental 

and social consequences (Smith et al., 2018). 

 

Understand the value proposition of an idea in a given context 

   Within the Circular Economy, the value proposition of an idea extends beyond economic gains (Davis 

& Green, 2022). Entrepreneurs need to understand how an idea contributes to circular value, 

considering its potential to use the available resources to the maximum extent possible, reduce waste, 

and enhance overall sustainability (Jones & Smith, 2019). The context becomes crucial in determining 

the relevance and impact of the idea within a specific social and environmental framework (Johnson 

et al., 2021). 

 

Foster a mindset of constructive criticism to improve ideas 

   Embracing constructive criticism in the Circular Economy context involves not only improving 

economic efficiency but also addressing social and environmental aspects (Brown & Davis, 2021). 

Feedback should focus on the circular impact of ideas, encouraging innovation that aligns with Circular 

Economy principles (Smith et al., 2022). This mindset shift aims to refine and enhance ideas not just 



 

in terms of profitability but also in terms of their contribution to a more sustainable and circular 

business model (Greenfield, 2020). 

   In summary, Valuing Ideas within EntreComp, when applied to the Circular Economy, demands a 

holistic assessment that considers economic, social, and environmental impacts. Entrepreneurs 

operating within this framework must prioritize ideas that not only make economic sense but also 

contribute meaningfully to the principles of sustainability and circularity. 

 

 

Learning Material suggestion 

What is the value of ideas? https://apiumhub.com/tech-blog-barcelona/value-of-ideas/  

 

 

Practical activity: Is it a good idea? 

Objective: this activity aims to demonstrate the ability to value ideas by generating, assessing, and 

refining concepts that align with circular economy principles and have the potential for positive 

societal and environmental impact. 

Materials: 

● Idea shaped during the 3.2 Creativity practical activity 

● Pen and paper or digital device for note-taking. 

Time: 2 hours. 

Methodology: 

1. Feasibility Analysis (60 minutes): From the idea you brainstormed and shaped previously for the 

assessment of the “Creativity” competence, conduct a feasibility analysis. Assess the practicality and 

resource requirements of the idea, considering factors such as materials, technology, and potential 

challenges. Think about how the idea can contribute to a circular economy system. When you picked 

it, it was supposed to solve a problem in your surrounding: make an effort to still keep it like that. To 

do such analysis, try to answer as much of the following questions as possible: 

● What resources are required for implementing the idea, and are they available sustainably? 

https://apiumhub.com/tech-blog-barcelona/value-of-ideas/


 

● Is the necessary technology feasible and scalable for implementation? 

● Is there clear market demand or interest in the proposed solution? 

● What are the expected costs and potential revenue streams associated with the idea? 

● Are there any regulatory or compliance requirements that need to be addressed? 

● What are the potential environmental and social impacts of implementing the idea? 

● What are the main risks and challenges associated with the idea, and how can they be 

mitigated? 

● How does the idea compare to existing competitors or alternatives in the market? 

● What is the proposed timeline for implementation, and what are the key milestones? 

● Who are the key stakeholders involved, and how can they support the successful 

implementation of the idea? 

2. Market Validation (30 minutes): Imagine gathering feedback from potential users or customers to 

validate your idea. Consider how the idea resonates with their needs and preferences, as well as its 

potential market demand. Reflect on how the idea addresses societal or environmental challenges. 

3. Decision-Making (15 minutes): Based on your feasibility analysis and market validation, make a 

decision about the viability of the idea. Consider criteria such as its alignment with circular economy 

principles, potential impact, and realistic implementability. Decide whether to proceed with further 

development or explore alternative ideas. 

4. Reflection (15 minutes): Reflect on your experience of generating, assessing, and deciding on an 

idea for circular innovation. Consider the strengths and weaknesses of the idea you evaluated, as well 

as the challenges you encountered during the process. Think about how you can apply lessons learned 

to future entrepreneurial endeavours. 

 

 

 

 

 



 

Food for thoughts: 

How crucial it is to value your ideas, especially when it comes to building a sustainable future through 

circular economy innovation!  

Your ideas, no matter how small they may seem, have the power to make a big difference.  

By thinking critically and assessing your ideas carefully, you can uncover opportunities for sustainable 

entrepreneurship that benefit both society and the environment. So, remember, your creativity and 

judgment matter. Keep exploring and refining your ideas because they could be the key to positive 

change in the world. 
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